
Is Zrii Going To Amount To Anything?

With all the rage about Zrii, what makes anyone think it will amount to anything? Is it all hype &
marketing?

It is no surprise the â€œNew Kid On The Blockâ€• [b]Zriiâ„¢ is breaking all kinds of sales records in
network marketing history[/b].  Bill Farley, its CEO, has done this before and from the looks
of it, plans to do it again.  What is that?  Branding Zriiâ„¢, the new juice in the ever growing
network marketing industry that in the midst of an economic downturn continues to attract
more people than ever.  As they say, when the economy is good network marketing is good,
and when the economy is bad, network marketing is great!

But I digressâ€¦Bill Farley, the branding genius behind international brands like Fruit of the
Loom, Jordache Jeans, Christian Dior and many more, knows a thing or two about what it
takes to brand a product.

[b]For starters, Zriiâ„¢â€™s formulation ainâ€™t no regular juice.[/b] To ensure its success and
effectiveness, Bill Farley had no other than Dr. Deepak Chopra recommend the main
productâ€™s ingredient, the ayurvedic so called â€œFruit of Immortalityâ€• called amalaki.

And after Dr. Chopra saw the formulation created based on his recommendation of using the
amalaki fruit, he inherently felt that with this combination of ingredients in Zriiâ„¢, this product
was going to change the lives of a lot of people.  So now, Zriiâ„¢ is endorsed by The Chopra
Centerâ„¢, co-owned by Dr. Deepak Chopra and Dr. David Simon.  This endorsement is no
small potatoes. Each and every bottle of Zriiâ„¢ comes with the centerâ€™s logo and the bottles
now stand on the shelves of many spas, alternative medicine centers, chiropractorâ€™s offices
and the like all over the US and Canada.  Itâ€™s that good and sought after.  It is, primarily
distributed by independent distributors through the direct sales/network marketing method.

But The Chopra Centerâ„¢ logo is not the only branding aspect of the juice.  The testimonials
received day in and day out by customers about what they are experiencing when drinking
Zriiâ„¢:  from aiding with insomnia, to joint pain relief, cholesterol and glucose count reduction
and even helping reduce stress and depression!

And of course, not to mention the financial benefits of distributing such a hot and sought
after product.

Teams are growing by the thousands with nearly 4,500 independent executives attending
the companyâ€™s launch in Utah this past May, [b]an all time record attendance for any opening
in the history of network marketing.[/b]

The company, in less than one year in operation, already has well over 15,000 independent
distributors as of the date of this article and growing exponentially every day.  Their product
sales double every 2 months! It is estimated it will hit critical mass growth by the end of the
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summer and well before it hits its first year anniversary!

And all because, well, [b]the product works, the compensation plan is very generous[/b], and
the focus of the company is a heart wrenching out pour of distributors seeking to live well by
empowering others to live healthy, meaningful abundant lives and giving back to the
community.

As Zriiâ„¢â€™s new branded song says â€œIf you are ready to make light, if you are ready to let it
shine, if you are ready to live right then now is your time.  If you are ready to wake up to
what you were meant to be, live up and letâ€™s fill the world with Zriiâ„¢!â€•

So what makes anyone think that Zriiâ„¢ will amount to anything? Look at the numbers and
decide if you want to watch them or join them!

http://www.AmalakiJuiceOnline.com
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